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* Login to Google Tag Manager. Click to Add New Tag

New Tag &
Choose from over 50

tag types

Add a new tag >

* In Tag Configuration, choose Custom HTML.

Tag Configuration

Custom

¢S Custom HTML
Choose a tag type to begin setup... Cus’[[}m HTML Tag

Learn More
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» Navigate to PULSE Activate Pixels, and click to “Get Pixel” for Site Visit as GTM
as shown in the screenshot below:

View Content I ) . AL M Him:
PULS— : . Content has been copied to your clipboard 7.2257 CR (Oheind L L EACRARCIVe
C
I

¢ I35 GGTM [dimage Edit Archive
Product Page $» IS GGCTM [Himage Edit Archive

@ Campaigns Purchase ¢ IS GCTM [FHimage Edit Archive

Click GTM to copy the code to clipboard

IS GCTM [Himage Edit Archive
@ Pixels

Hornenane IS GGCTM [Himage Edit Archive
\udiences
3 GCTM [Himage Edit Archive
I35 GGCTM [Himage Edit Archive

IS GGCTM [dimage Edit Archive

Add To Basket 35 GGCTM [dimage Edit Archive
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 Add HTML code to the Google Tag Manager as shown below
(use the pixel that you copied from the PULSE dashboard in the previous step):

Tag Configuration
Tag Type

Custom HTML

<> Custom HTML Tag

HTML ®

<script async src="https://pxl.greenbergenterprises.com/s/35267d5c-2elb-4f59-887e-61575ba6669b"></script>

D Support document.write (@
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* In Triggering, choose “All page views" if you want to apply the remarketing to the whole website.

X

©00C

Choose a trigger

Name T
All Pages
Consent Initialization - All Pages

Initialization - All Pages

Type Filter

Page View -

Consent Initialization -

Initialization -
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* If you only want to apply remarketing to select pages, choose those instances in the list of
predefined triggers, or to create a new trigger, follow the steps below:

New trigger > Trigger configuration > Page view > Some page visits > Page URL starts with [enter url]

. Trigger Configuration
Triggering X Choose trigger type
Page View
e Page View
0 Consent Initialization
@ Initialization
e a trigger to make this tag fire (O AllPageViews (@) Some Page Views
Learn More 3
@ Page View Fire this trigger when an Event occurs and all of these conditions are true
Page URL A starts with - ps://wefunder.com/goodmatch.ind - +
(O pomReady
X Choose a trigger a +
New trig
@ Window Loaded
Trigger Configuration /s
L n Mor:

* Name the trigger, i.e. Wefunder page visit and click save.
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* Name the tag, i.e. PULSE DSP - WeFunder page visit and click save.

X PULSE DSP - WeFunder page visit [ m

Tag Configuration

<> Custom HTML

<script async src="https://pxl.greenbergenterprises.com/s/35267d5c-2elb-4£59-887e-61575ba6669b"></script>

Triggering

o Wefunder page visit
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* Login to Google Tag Manager. Click to Add New Tag

New Tag &
Choose from over 50

tag types

Add a new tag >

* In Tag Configuration, choose Custom HTML.

Tag Configuration

Custom

¢S Custom HTML
Choose a tag type to begin setup... Cust[}m HTML Tag

Learn More
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» Navigate to PULSE Activate Pixels and click to “Get Pixel” for Conversion pixel type GTM.

R
2021-08-18
, , - M [Hima
Content has been copied to your clipboard 172257 #3s GGCTM [FHlimage Edit Archive

IS GGCTM [Jimage Edit Archive
Product Page @IS GCTM [Himage Edit Archive
e * Campaign: Purchase ¢JIs GCTM [Himage Edit Archive
Planning Click GTM to copy the code to clipboard
ﬁl & Creatives |. . #35 GCTM Himage o et
Homepage ¢ Is GCTM [Himage Edit Archive
I GCTM [Himage Edit Archive
18 GGTM [Himage Edit Archive

35 GCTM [dimage Edit Archive

Add To Basket IS GGCTM [HJimage Edit Archive
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 Add HTML code to the Google Tag Manager as shown below
(use the pixel that you copied from the PULSE dashboard in the previous step):

Tag Configuration
Tag Type

Custom HTML

< Custom HTML Tag

HTML ®

<script async src="https://pxl.greenbergenterprises.com/s/90aecec97-2cdc-4248-babf-68ef385e8d9f"></script>

D Support document.write 3
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* In Triggering, choose the instances in the list of predefined triggers for conversion, or to
create a new trigger, follow the steps below:

All form submissions
Choose Trigger type - All form submissions from the list.

X Choose trigger type Q

age View

_U
Q

Consent Initialization

Initialization

Page View

DOM Ready

Window Loaded

®©@ 0 06 6 ©

Click

All Elements

Just Links

User Engagement

Element Visibility

Form Submission

Scroll Depth
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Name the form, then choose either to trigger on all form submissions or specific forms.
Click Save once complete.

Untitled Trigger [

Trigger Configuration

Form Submission

] wait for Tags ®

[} check validation ®

trigger tires on

@) AllForms () Some Forms
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Thank you page

New trigger > Trigger configuration > Page view > Some page visits > Page URL starts with [enter thank-you page]

Triggering X Choose trigger type Trigger Configuration

Page View

© PageView

0 Consent Initialization

o . This trigger fires on
@ Initialization

trigger to make this tag fire O All Page Views @ Some Page Views
Learn More
Q Page View )
Fire this trigger when an Event occurs and all of these conditions are true
Page URL - starts with - ym/goodmatchinc/invest?amount= - +
9 DOM Ready
X Choose a trigger Qo+
gggggggggg
@ Window Loaded
Trigger Configuration /

« Name the trigger, i.e. Clicked to invest and Click Save.
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* Name the tag, i.e. Pulse DSP - clicked to invest and Click Save.

Tag Configuration

Tag Type
<S> Custom HTML
Custom HTML Tag
HTML @

<script async src="https://pxl.greenbergenterprises.com/s/90aeec97-2cdc-4248-babf-68e£385e8d9f"></script>

Triggering

Firing Triggers +

e Clicked to invest
Page View

Add Exception
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« Submit changes and Publish Directly to the website code

Q, Search workspace H-E 2 I ) X Submit Changes m

Submission Configuration

Now Editing

Default Workspace

LiVe Version Ln Publish and Create Version O Create Version
Version 5

-

Push changes to your sites Save changes and create a new version

Version Name

Version name

Version Description

Workspace Changes Add a detailed description of the changes
Modified Added
Manage workspaces > Latest version >
Vs
Publish to Environment
@ Live
This w

Workspace Changes

Learn More
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Website Visits

» Navigate to PULSE Activate Pixels, and click on “Get Pixel” Image Tracker as shown in the

screenshot below for Site Visit:

EX Reporting
#: Campaigns
€ Creatives
@ Pixels

> Audiences

The code will be copied to the clipboard once clicked.

save changes

L ]
p I xel S Agency: PULSEDSP ’ Advertiser: Test Advertiser -
rULSc
Poweeen vy GERESRERD
Unique
D ! Name Advertiser Users ;rv?et:: C!.f(:;?'?
@ Overview (Yesterday)

Total
Loads
(Al
Time)

Get Pixel

R

¢» IS

¢f> IS

IS

rULSc
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NEW PIXEL

(A Image

(Al Image

(A Image

A Image

Add HTML code to the head tag of the page/s where you want the remarketing to trigger and

Edit

Edit

Edit

Edit

Archive

Archive

Archive

Archive
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Website Conversions
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* Navigate to PULSE Activate Pixels, and click on “Get Pixel” Image Tracker, as shown in the

screenshot below for Conversion:

°
plxel S Agency: PULSE DSP ’ Advertiser: Test Advertiser * Search:
rULSc
Powren nr GERRrRERD

Unique Unique Total

EX Reporting
<> JS

«: Campaigns

¢» IS
@ Creatives

A pi
@ Pixels &35

> Audiences
<> 1S

« Add HTML code to the thank-you page/s or the event triggers (i.e. button clicks) where you

want the conversion to trigger.
« Save changes and publish

BY GREENBERG

NEW PIXEL

ID -+ Name Advertiser Users i L(:sads Uslt]ers LOIT s e Get Pixel
pu P— (Yesterday) (Yesterday) (A (A At
\') Overview TIﬂ'IE] TII'I'Ie}

G GTM | A Image

G GT™M [ Image

G GT™ [ Image

G GT™M [AImage

Edit

Edit

Edit

Edit

Archive

Archive

Archive

Archive
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The PULSE Pixels dashboard is refreshed daily, and you should see instances populate with
load numbers:

- Pixels
PULSE

icy: PULSE DSP w Advertiser: Tes! Advertise v
- ~
Searcn: Download as Csv )
a Reporting - ( vy
s N O N N
. - P . -
#: Campaigns uuinD Pixel Name Advertiser Tt:vtnl ° 2.' L0 e %:ncc Created At < Get Pixel
Fire Fires Last Fire
@ Creatives fe0751a1 fb37-4321-aa4 GE Pricine st Advert o *h OF 2025-01-2¢ ¢f> Get pixel Edit Delete
1 e158act 36:08 code
. 2 2 ¢ G ixel -
@ Pixels m e bi’;éf'“ Edit Delete
2 4 Get plxel Edit Delete
code
— N 41al368e-8aba-43fa-b0f3 est Adverti . i 2022-12-: <> Get pixel ot
L) orecas Visited DSP B350 2 2h 29r 3
Forecast 150bldbbfdas T A e Edit Delete
\. VAN VAN J/
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The guides below explain how you can add the pixels directly to the website on popular
platforms such as HubSpot & Shopify.

HubSpot (Native Integration)

HubSpot often provides a native connection to major ad networks (e.g., Google Ads,
Facebook) to simplify pixel deployment and allow audience syncing. The Pulse DSP Pixel
must be added via Site Settings.

To obtain the tracking code for the site-wide tracking from the HubSpot Account, follow the
steps below:

Login to HubSpot > Settings > Website > Pages - Tracking Code



HubSpot (Native Integration) rULSc

Reports & Analytics Tracking

Tracking code Advanced Tracking Analytics views

v Set up tracking by embedding code
Copy and paste this tracking code into every page of your site, just before the </body> tag.

Embed code

Detailed instructions for installing tracking code can be found here, Tips for validating your trocking code installation can be found here,

<!=-- Start of HubSpot Embed Code -->

<script type="text/javascript" id="hs-script-loader" async defer
src="//js.hs-scripts.com Js"></script>

<!=-- End of HubSpot Embed Code --3>

Copy Email to developer

The above step is essential for HubSpot's functions. To deploy the pixel through HubSpot,
ensure the tracking code is implemented across all pages.
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To place the pixels, follow the steps below:

« Navigate to Settings > Website > Pages - Site Header/Footer HTML

HTML

Site footer HTML
Add javascript code snippets right before the end of the body tag, across all of your pages.

 Place the remarketing pixel (PULSE DSP Remarketing Pixel) in the Header HTML for all-page fire.
* Place conversion pixels in the Thank You Page Footer HTML or via Form Options - Redirect to
thank-you page.
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Form Configuration (Redirect)

« Forms - Marketing (or Content) - Lead Capture - Forms.
« Edit Form - Go to Options - Set Action > Choose Page - Thank You Page / External
URL - Publish.

Thank You Page HTML (Pixel Placement)

« Pages - Content - Landing Pages/Website Pages - Thank You Page.

« Settings > Advance - Paste your conversion pixel code into the Footer HTML field >
Publish

» Paste the PULSE DSP Conversion Pixel code into the Header or Footer HTML section of
the specific page.

Troubleshooting:

* Use HubSpot Form Analytics to ensure submissions are tracked.
« Testin anincognito browser with pixel helper tools.
« Validate reporting in the HubSpot Ads dashboard.
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Remarketing (Site Visits)
* In Shopify Admin, go to Online Store - Themes - Edit Code.

ﬂshopify Q Search CTRL K e o a

Home #4 Online Store
Orders

Products

Customers

Browse our
latest products

Discounts

Preview

)
&9
@
a
@ Marketing
2
~)

d Content

@ Markets
Browse our latest products Rename

M Finance

—
| Shop i |

il Analytics Duplicate

Sales channels > Download theme file

Onilne St (3 Password protected ) jove password
nline Store —Editcode
~lhemes. Edit default theme content

- Horizon Current theme
Pages
Last saved: Sep 17 at 10:57 pm @
Preferences

@ Version 3.0.0 available v
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Remarketing (Site Visits)

* Paste the remarketing pixel in the theme.liquid - <head> section for
site-wide tracking and save changes.

EXPLORER

v HORIZON
> assets
> blocks
> config

v layout

Al password.liquid

) theme.liquid

> locales
~ sections
blocks.liquid
Al collection-links.liquid
dl collection-list.liquid
Al custom-liguid.liquid
> OUTLINE
~ TIMELINE
® \/ersion 2
® Original

“ REFERENCES

ayout > 4l

I N e

LU v N I+ LRV |

10
11
12
13
14
15
16

18
19
20
21
22
23

1l themeliquid X

theme.liquid
<!doctype html>
<html

class="no-js{% if request.design_mode %} shopify-design-mode{% endif %}"

lang="{{ request.locale.iso_code }}"

<head>

?%- render 'stylesheets' -%}

{%- if settings.favicon != blank -%}
<link
rel="icon"
type="image/png"

href="{{ settings.favicon | image_url: width: 32, height:

>
{%- endif -%}

32 31

rULSc
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RPRISES

save [[J ---

{% comment %} This a way to wait for main content to load when navigating to a new page so that the view tra

<link
rel="expect"
href="#MainContent"
blocking="render"

id="view-transition-render-blocker"
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Remarketing (Site Visits)

* In Themes - Edit Code - Sections - product-information.liquid
(or the equivalent product detail section file in your theme).

EXPLORER product.json gl product-information.liquid X
~ HORIZON sections > Al product-information.liquid
v sections 1 {% liquid
1) marqueeliquid 2 if section.settings.desktop_media_position == 'left’
Al media-with-content liquid 3 assign render_order = 'medla,product-details
. dliquid 4 else
L [PEERNETERIGH 5 assign render_order = 'product-details,media’
dl predictive-search-empty liquid 6 endif
dl predictive-search.liquid 7
} product-information.liquid 8 assign product_has_media = true
|| ‘product-list.liquid 9 if =1 N‘f‘f‘" ~roduct.media.size == @
- frq 10 Loading... duct_has_media = false
1l product-recommendations.liquid -
A A 11 endif
1l search-header.liquid 15
A search-results liquid 3 assign product_grid_class = 'product-information__grid"
Al section-rendering-product-card.liquid 14
> OUTLINE 15 if product_has_media == false
~ TIMELINE product-information.liquid 16 assign product_grid_class = product_grid class | append: ' product-information--media-none’
& Version 3 17 elsif section.settings.desktop_media_position == 'right’
® Version 2 18 assign product_grid_class = product_grid_class | append: ' product-information--media-right'
S 19 else
@ Original . . . , . . . .
20 assign product_grid_class = product_grid_class | append: product-information--media-left
21 endif
22
3 if section.settings.equal columns
> REFERENCES . . . . . . . .
24 assign product_grid_class = product_grid_class | append: product-information__grid--half

~ DEPENDENCIES e
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For Product Page Visits

* Add the product pixel, passing dynamic values:

<script>
window.datalayer = window.datalLayer || [];
window.datalLayer.push({
event: "product_view’,
product_id: "{{ product.id }},
product_name: "{{ product.title }}',
product_price: "{{ product.price | money_without_currency }}"

73

</script>

« Save changes.
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For Add to Cart

* In Themes - Edit Code - main-cartliquid. Save and test with Pixel Helper tools.

FXPLORER <o Al main-cartliquid X save (I
—
+ HORIZON sections > Al main-cartliquid
v sections 1
i headerliquid 2
o 3 <cart-items-component
dl heroliquid i
| main-404 iauid - class="cart-1tems-component™
bl 5 data-section-id="{{ section.id }}"
4l main-blog-post.liquid 6 >
a4l main-blog liquid 7 <div class="section-background color-{{ section.settings.color_scheme }}"></div>
A main-cartliquid 8 <div
| main-collection-lst liquid 9 class="section color-{{ section.settings.color_scheme }} section--{{ section.settings.section_width }}"
Al main-collection.liquid 1 ’ )
. . L 11 <div
dl main-page liquid . . o . .
o 12 class="cart-page spacing-style{% if cart.empty? %} cart-page--empty{% endif %}
A marquee liquid 3 style="{% render 'spacing-style', settings: section.settings %}"
4l media-with-content.liquid 14 N
> OUTLINE 15 <div class="cart-page_ title™
~ TIMELINE  main-cartiqui 16 {%- content_for 'block', id: 'cart-page-title', type: '_cart-title' %}
17 </div>
18
19 <div class="cart-page__items™>
20 {%- content_for 'block', id: 'cart-page-items', type: ' cart-products' %}
21 </div>
22
23 {%- unless cart.empty? -%}
> REFERENCES . . .,
24 <div class="cart-page__summary">

> DEPENDENCIES 25 {%- content for 'block', id: 'cart-page-summary', type: ' cart-summary' -%}
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For Checkout
Note: The legacy checkout.liquid and "Additional Scripts” are deprecated for Search
Shopify Plus. Use Customer Events > Custom Pixels instead. @ General
I@ Plan
* In Shopify Admin, go to Settings - Customer Events. 8 siling
2a Users
* Click Add Custom Pixel. 5 Payments
W Checkout
* Place the PULSE DSP conversion pixel code inside 2 Customer accounts
Customer EventS. @ Shipping and delivery
& Taxes and duties
« Save and pUb“Sh Q Locations
as Apps and sales channels

Domains

al

* Run a test checkout and verify via Pixel Helper +
Customer Events logs.

Customer events

*

Notifications

»
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Subscribing to Custom Events

You can also subscribe to custom-defined events over custom pixels.

Example: tracking an email sighup event:

analytics.subscribe("special_email_signup", event => {
window.dataLayer.push({
event: "emailSignUp°,
emailCampaignld:
event.customData.email_campaign_id
};
});
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Using Google Tag Manager as a Custom Pixel

Shopify allows users to register as a Google Tag Manager (GTM) as a Custom Pixel.

e Tutorial: Shopify — GTM Custom Pixel Guide
* This method lets you manage all tags centrally in GTM while staying compatible
with Shopify Plus Checkout.

Troubleshooting:

* Always test in a non-production environment or on a duplicate theme before publishing
changes live.

» Use Shopify’'s Theme Preview to confirm your pixel code and preview any changes.

* Check Shopify’'s Customer Events activity log to see if the pixel fired on the
checkout_completed event.

* Run a test order to confirm the pixel fires on real checkouts.

Wait for 24 hours


https://help.shopify.com/en/manual/promoting-marketing/pixels/custom-pixels/gtm-tutorial
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lShopify (Native Integration) PULSC

Reference Documentation

The below can be referred to for further clarification on the use of Shopify Custom
Pixels and GTM as a Custom Pixel.

» Shopify Custom Pixels: Shopify — Custom Pixels Documentation
* GTM as a Custom Pixel: Shopify — GTM Tutorial



https://help.shopify.com/en/manual/promoting-marketing/pixels/custom-pixels/code
https://help.shopify.com/en/manual/promoting-marketing/pixels/custom-pixels/gtm-tutorial
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Liquid Version

Shopify pixel implementation - Customer Events - Custom Pixels (GTM)
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Before You Begin

* Prerequisite: Admin access to your Shopify store.

* Prerequisite: Your GTM Container ID (format: GTM-XXXXXXX), found in your Google Tag
Manager account.

* Note: Depending on the Shopify plan type, some legacy checkout customization
methods (including checkout.liquid customization and Additional Scripts behavior) may
be restricted or deprecated by Shopify.

« Recommended: Implement GTM and conversion tracking through Settings - Customer
Events - Custom Pixels, rather than relying on legacy Additional Scripts
implementations.
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Step 1: Navigate to Customer Events

* From your Shopify Admin, go to Settings in the left-hand sidebar. Scroll down and click Customer
Events.

< C 25 admin.shopify.com/store//muw fsettings/general Q

A\ shopify Q Search oTRL K

e @ General

Business details

ps, and ta t
22 Users
- York, LLC
rLLC

@ General Manage entities o Oryahization settings
o Bainents Store contact details

2 - >
& Customer accounts Ny (IR
 Shipping and delivery

Store address

o} >

@ Taxes and duties

& Apps

& sales channels

% Customer events

& Notifications

& Metafields and metaobjects
@ Languages Default weight unit

@ Customer privacy Pound (Ib)
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Step 2: Open the Custom Pixels Tab

* On the Customer Events page, click the Custom pixels tab. Then click the Add custom pixel button in
the top-right corner.
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Step 3: Name Your Custom Pixel
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A dialog will appear asking for a Pixel name. Enter a descriptive name such as “GTM Container”. Then

click Add pixel.

Add custom pixel

@ Did you check available apps first? Apps are the most secure option, with automatic

Pixel name
( GTM Container 13/30 ]

This is an advanced feature that requires JavaScript knowledge. Shopify is not responsible for
your use of pixels. Compliance with applicable laws, consents, code security, troubleshooting,
and updates are your responsibility. Pixels are subject to the Shopify Terms of Service.

[ENS I Add pixel
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Step 4: Configure the Pixel Code Editor

Shopify opens the pixel editor for your GTM Container pixel, showing a Code section with placeholder
comments. Clear all the placeholder code, then paste the complete GTM pixel code provided next.

yyyyyyyyyyyyyyyy

eeeeeee

aaaaaaaa
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Step 5: Paste the GTM Pixel Code

Copy the full code block below and paste it into the Code editor, replacing all existing content.

const GTM container url = 'https://www.googletagmanager.com';
const GTM container id = 'GTM-XXXXXXX'; // — REPLACE THIS
if (window.location.href.includes ('/checkouts/cn/')) {

// tag manager

(function (w, d, s, 1, 1) {

wll] = w[l] || [1;
w[l].push({ 'gtm.start': new Date() .getTime(), event: 'gtm.js' });
var £ = d.getElementsByTagName (s) [0],

j = d.createElement (s),

dl = 1 != 'datalayer' ? '&l=' + 1 : '';

j.async = true;
j.src = GTM container url + '/gtm.js?id=' + i + dl;
f.parentNode.insertBefore(j, f);
}) (window, document, 'script', 'dataLayer', GTM container id);
analytics.subscribe ('checkout completed', (event) => {
const checkout = event.data.checkout;
// Optional: map product IDs from line items

// const productIds = event.data.checkout.lineltems.map(item => item.product.id);
window.datalLayer.push ({

event: 'transactionCompleted',
transactionId: checkout.order?.id || checkout.id,
revenue: checkout.totalPrice?.amount,
currency: checkout.currencyCode,
// productIds: productIds
1) :
1) :

// end tag manager
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Step 6: Replace the Required Variables

Before saving, you must replace the placeholder value for the GTM container ID with your own. You may
also need to change the default variables. The table below lists every variable you may need to update:

GTM container id GTM-TN47S6P9 Must use your own GTM
transactionId checkout.order?.id May need to change
revenue checkout.totalPrice?.amount May need to change

currency checkout.currencyCode May need to change
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Validation Requirements

Successful pixel firing alone does not confirm a valid conversion setup. After implementation,

validate that the following values are correctly populated in the datalLayer after checkout
completion:

* transactionid

* revenue

e currency

« productlds: optional, only if you map product IDs

If these values are missing or incorrect, conversions may fire without passing usable attribution or
revenue data into reporting platforms.



) shopify (Liquid Version)

Step 7: Add product_id Values (Optional)
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Un-comment the lines referencing product_id values, so your code looks like this:

// Un-comment the two product-ID lines:

const produc

event.data.checkout.lineltems.map(item => item.product.id);

window.datal

tIds =

ayer.push ({

event: 'transactionCompleted',

transactio

nId: checkout.order?.id || checkout.id,

revenue: checkout.totalPrice?.amount,

currency:

productlds:

b)) s

checkout.currencyCode,
productIds

Note

You may need to replace the
default variables with values
specific to the client’s Shopify
theme, i.e. how product IDs are
read from lineltems. The
highlighted values may need to
change.
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Testing Best Practices

When validating a new implementation:

« Use a low-cost product or accessory for testing.

« Create a dedicated test discount code if possible.

* Notify the account or implementation team before placing test orders.

« Confirm transactionld, revenue, and currency values are properly passed into the
datalayer.

« Cancel / refund test orders after validation is complete.
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Step 8: Save and Connect the Pixel
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TERPRISES

« Once you have replaced the variables and reviewed the code, click Save in the top banner; the unsaved-changes
banner disappears. Then click Connect in the top-right corner to activate the pixel.
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QA: Common Issues & Troubleshooting

* Pixel fires but no transactionld is captured. Usually a variable-mapping issue, not a deployment
failure. Validate: checkout.order?.id, checkout.id, the event.data.checkout structure, GTM datalayer
values, and event timing after checkout completion.

« GTM not appearing during checkout. Some Shopify plans restrict or alter checkout customization.
Recommended path: Settings - Customer Events - Custom Pixels rather than legacy Additional
Scripts methods.

* Revenue or currency values missing. Confirm checkout.totalPrice?.amount and
checkout.currencyCode match the client's Shopify implementation and are available during
checkout_completed events.
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QA: Common Issues & Troubleshooting (cont.)

* Duplicate conversion events. Review: duplicate GTM containers, multiple Purchase event triggers,
overlapping pixel implementations, and direct pixel installs alongside GTM-managed installs.

 Event appears in GTM but not in platform reporting. Validate: trigger conditions, event naming
conventions, platform pixel IDs, deduplication settings, attribution windows, and browser consent

settings.



Finally...

If you have issues or need assistance, let us know.
Once completed, please let us know so we can test and confirm that we are seeing
traffic. Email us at greenbergadops@gmail.com

Once confirmed, get ready for your campaign to kick off! Please make sure you've
granted GA4 access to greenbergadops@gmail.com
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