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Installing Campaign Pixel for 
Digital Marketing



Recommended



• Log in to Google Tag Manager. Click to Add New Tag

• In Tag Configuration, choose Custom HTML.

Website Visits



Website Visits

• Navigate to PULSE Activate Pixels, and click to “Get Pixel” for Site Visit as GTM 
as shown in the screenshot below:



• Add HTML code to the Google Tag Manager as shown below 
(use the pixel that you copied from the PULSE dashboard in the previous step):

Website Visits



Website Visits

• In Triggering, choose “All page views” if you want to apply the remarketing to the whole website.



• Name the trigger, i.e. Wefunder page visit and click save.

Website Visits

• If you only want to apply remarketing to select pages, choose those instances in the list of 
predefined triggers, or to create a new trigger, follow the steps below:

New trigger > Trigger configuration > Page view > Some page visits > Page URL starts with [enter url]



Website Visits

• Name the tag, i.e. PULSE DSP - WeFunder page visit and click save.



• Log in to Google Tag Manager. Click to Add New Tag

• In Tag Configuration, choose Custom HTML.

Website Conversions



• Navigate to PULSE Activate Pixels and click to “Get Pixel” for Conversion pixel type GTM. 

Website Conversions



• Add HTML code to the Google Tag Manager as shown below 
(use the pixel that you copied from the PULSE dashboard in the previous step):

Website Conversions



Website Conversions

• In Triggering, choose the instances in the list of predefined triggers for conversion, or to 
create a new trigger, follow the steps below: 

All form submissions
Choose Trigger type - All form submissions from the list.



Website Conversions

• Name the form, then choose either to trigger on all form submissions or specific forms. 
Click Save once complete.



• Name the trigger, i.e. Clicked to invest and Click Save.

Thank you page

New trigger > Trigger configuration > Page view > Some page visits > Page URL starts with [enter thank-you page]

Website Conversions



• Name the tag, i.e. Pulse DSP - clicked to invest and Click Save.

Website Conversions



• Submit changes and Publish Directly to the website code

Website Conversions



Directly to the Website Code



• Navigate to PULSE Activate Pixels, and click on “Get Pixel” Image Tracker as shown in the 
screenshot below for Site Visit:

Website Visits

• The code will be copied to the clipboard once clicked.
• Add HTML code to the head tag of the page/s where you want the remarketing to trigger and 

save changes



• Navigate to PULSE Activate Pixels, and click on “Get Pixel” Image Tracker, as shown in the 
screenshot below for Conversion:

• Add HTML code to the thank-you page/s or the event triggers (i.e. button clicks) where you 
want the conversion to trigger.

• Save changes and publish

Website Conversions



The PULSE Pixels dashboard is refreshed daily, and you should see instances populate with 
load numbers:

Testing



Direct Website Integrations



The guides below explain how you can add the pixels directly to the website on popular 
platforms such as HubSpot & Shopify.

(Native Integration)
HubSpot often provides a native connection to major ad networks (e.g., Google Ads, 
Facebook) to simplify pixel deployment and allow audience syncing. The Pulse DSP Pixel 
must be added via Site Settings.

To obtain the tracking code for the site-wide tracking from the HubSpot Account, follow the 
steps below:

Login to HubSpot → Settings → Website → Pages → Tracking Code

Direct Website Integration



The above step is essential for HubSpot's functions. To deploy the pixel through HubSpot, 
ensure the tracking code is implemented across all pages.

(Native Integration)



To place the pixels, follow the steps below:

• Navigate to Settings → Website → Pages → Site Header/Footer HTML

• Place the remarketing pixel (PULSE DSP Remarketing Pixel) in the Header HTML for all-page fire.
• Place conversion pixels in the Thank You Page Footer HTML or via Form Options → Redirect to 

thank-you page.

(Native Integration)



Form Configuration (Redirect)
• Forms → Marketing (or Content) → Lead Capture → Forms.
• Edit Form → Go to Options → Set Action → Choose Page → Thank You Page / External 

URL → Publish.

Thank You Page HTML (Pixel Placement)
• Pages → Content → Landing Pages/Website Pages → Thank You Page.
• Settings →  Advance → Paste your conversion pixel code into the Footer HTML field → 

Publish
• Paste the PULSE DSP Conversion Pixel code into the Header or Footer HTML section of 

the specific page.

Troubleshooting:
• Use HubSpot Form Analytics to ensure submissions are tracked.
• Test in an incognito browser with pixel helper tools.
• Validate reporting in the HubSpot Ads dashboard.

(Native Integration)



(Native Integration)

Remarketing (Site Visits)
• In Shopify Admin, go to Online Store → Themes → Edit Code.



(Native Integration)

Remarketing (Site Visits)
• Paste the remarketing pixel in the theme.liquid → <head> section for 

site-wide tracking and save changes.



(Native Integration)

Remarketing (Site Visits)
• In Themes → Edit Code → Sections → product-information.liquid

(or the equivalent product detail section file in your theme).



<script>
window.dataLayer = window.dataLayer || [];
window.dataLayer.push({
event: "product_view",
product_id: "{{ product.id }}",
product_name: "{{ product.title }}",
product_price: "{{ product.price | money_without_currency }}"

});
</script>

• Save changes.

• Add the product pixel, passing dynamic values:

(Native Integration)

For Product Page Visits



(Native Integration)

For Add to Cart
• In Themes → Edit Code → main-cart.liquid. Save and test with Pixel Helper tools.



• In Shopify Admin, go to Settings → Customer Events.

• Click Add Custom Pixel.

• Place the PULSE DSP conversion pixel code inside 
Customer Events.

• Save and publish.

• Run a test checkout and verify via Pixel Helper + 
Customer Events logs.

(Native Integration)

For Checkout
Note: The legacy checkout.liquid and “Additional Scripts” are deprecated for 
Shopify Plus. Use Customer Events → Custom Pixels instead.



Example: tracking an email signup event:

analytics.subscribe("special_email_signup", event => {
window.dataLayer.push({
event: "emailSignUp",
emailCampaignId: 

event.customData.email_campaign_id
});
});

(Native Integration)

Subscribing to Custom Events
You can also subscribe to custom-defined events over custom pixels.



Troubleshooting:
• Always test in a non-production environment or on a duplicate theme before publishing 

changes live.
• Use Shopify’s Theme Preview to confirm your pixel code and preview any changes.
• Check Shopify’s Customer Events activity log to see if the pixel fired on the 

checkout_completed event.
• Run a test order to confirm the pixel fires on real checkouts.
• Wait for 24 hours

(Native Integration)

Using Google Tag Manager as a Custom Pixel
Shopify allows users to register as a Google Tag Manager (GTM) as a Custom Pixel.

• Tutorial: Shopify – GTM Custom Pixel Guide
• This method lets you manage all tags centrally in GTM while staying compatible 

with Shopify Plus Checkout.

https://help.shopify.com/en/manual/promoting-marketing/pixels/custom-pixels/gtm-tutorial


(Native Integration)

Reference Documentation
The below can be referred to for further clarification on the use of Shopify Custom 
Pixels and GTM as a Custom Pixel.

• Shopify Custom Pixels: Shopify – Custom Pixels Documentation
• GTM as a Custom Pixel: Shopify – GTM Tutorial

https://help.shopify.com/en/manual/promoting-marketing/pixels/custom-pixels/code
https://help.shopify.com/en/manual/promoting-marketing/pixels/custom-pixels/gtm-tutorial


Liquid Version
Shopify pixel implementation · Customer Events → Custom Pixels (GTM)



(Liquid Version)

Before You Begin

• Prerequisite: Admin access to your Shopify store.
• Prerequisite: Your GTM Container ID (format: GTM-XXXXXXX), found in your Google Tag 

Manager account.
• Note: Depending on the Shopify plan type, some legacy checkout customization 

methods (including checkout.liquid customization and Additional Scripts behavior) may 
be restricted or deprecated by Shopify.

• Recommended: Implement GTM and conversion tracking through Settings → Customer 
Events → Custom Pixels, rather than relying on legacy Additional Scripts 
implementations.



(Liquid Version)

Step 1: Navigate to Customer Events
• From your Shopify Admin, go to Settings in the left-hand sidebar. Scroll down and click Customer 

Events.



(Liquid Version)

Step 2: Open the Custom Pixels Tab
• On the Customer Events page, click the Custom pixels tab. Then click the Add custom pixel button in 

the top-right corner.



(Liquid Version)

Step 3: Name Your Custom Pixel
• A dialog will appear asking for a Pixel name. Enter a descriptive name such as “GTM Container”. Then 

click Add pixel.



(Liquid Version)

Step 4: Configure the Pixel Code Editor
• Shopify opens the pixel editor for your GTM Container pixel, showing a Code section with placeholder 

comments. Clear all the placeholder code, then paste the complete GTM pixel code provided next.



(Liquid Version)

Step 5: Paste the GTM Pixel Code
Copy the full code block below and paste it into the Code editor, replacing all existing content.

const GTM_container_url = 'https://www.googletagmanager.com';

const GTM_container_id  = 'GTM-XXXXXXX';   // ← REPLACE THIS

if (window.location.href.includes('/checkouts/cn/')) {

// tag manager

(function (w, d, s, l, i) {

w[l] = w[l] || [];

w[l].push({ 'gtm.start': new Date().getTime(), event: 'gtm.js' });

var f = d.getElementsByTagName(s)[0],

j = d.createElement(s),

dl = l != 'dataLayer' ? '&l=' + l : '';

j.async = true;

j.src = GTM_container_url + '/gtm.js?id=' + i + dl;

f.parentNode.insertBefore(j, f);

})(window, document, 'script', 'dataLayer', GTM_container_id);

analytics.subscribe('checkout_completed', (event) => {

const checkout = event.data.checkout;

// Optional: map product IDs from line items

// const productIds = event.data.checkout.lineItems.map(item => item.product.id);

window.dataLayer.push({

event: 'transactionCompleted',

transactionId: checkout.order?.id || checkout.id,

revenue: checkout.totalPrice?.amount,

currency: checkout.currencyCode,

// productIds: productIds

});

});

// end tag manager

}



(Liquid Version)

Step 6: Replace the Required Variables
Before saving, you must replace the placeholder value for the GTM container ID with your own. You may 
also need to change the default variables. The table below lists every variable you may need to update:

Variable Example value Should change?

GTM_container_id GTM-TN47S6P9 Must use your own GTM

transactionId checkout.order?.id May need to change

revenue checkout.totalPrice?.amount May need to change

currency checkout.currencyCode May need to change



(Liquid Version)

Validation Requirements

• transactionId
• revenue
• currency
• productIds: optional, only if you map product IDs

Successful pixel firing alone does not confirm a valid conversion setup. After implementation, 
validate that the following values are correctly populated in the dataLayer after checkout 
completion:

If these values are missing or incorrect, conversions may fire without passing usable attribution or 
revenue data into reporting platforms.



(Liquid Version)

Step 7: Add product_id Values (Optional)
Un-comment the lines referencing product_id values, so your code looks like this:

// Un-comment the two product-ID lines:

const productIds =

event.data.checkout.lineItems.map(item => item.product.id);

window.dataLayer.push({

event: 'transactionCompleted',

transactionId: checkout.order?.id || checkout.id,

revenue: checkout.totalPrice?.amount,

currency: checkout.currencyCode,

productIds: productIds

});

Note

You may need to replace the 
default variables with values 
specific to the client’s Shopify 
theme, i.e. how product IDs are 
read from lineItems. The 
highlighted values may need to 
change.



(Liquid Version)

Testing Best Practices

• Use a low-cost product or accessory for testing.
• Create a dedicated test discount code if possible.
• Notify the account or implementation team before placing test orders.
• Confirm transactionId, revenue, and currency values are properly passed into the 

dataLayer.
• Cancel / refund test orders after validation is complete.

When validating a new implementation:



(Liquid Version)

Step 8: Save and Connect the Pixel
• Once you have replaced the variables and reviewed the code, click Save in the top banner; the unsaved-changes 

banner disappears. Then click Connect in the top-right corner to activate the pixel.

Save Connect



(Liquid Version)

QA: Common Issues & Troubleshooting

• Pixel fires but no transactionId is captured. Usually a variable-mapping issue, not a deployment 
failure. Validate: checkout.order?.id, checkout.id, the event.data.checkout structure, GTM dataLayer 
values, and event timing after checkout completion.

• GTM not appearing during checkout. Some Shopify plans restrict or alter checkout customization. 
Recommended path: Settings → Customer Events → Custom Pixels rather than legacy Additional 
Scripts methods.

• Revenue or currency values missing. Confirm checkout.totalPrice?.amount and 
checkout.currencyCode match the client’s Shopify implementation and are available during 
checkout_completed events.



(Liquid Version)

QA: Common Issues & Troubleshooting (cont.)

• Duplicate conversion events. Review: duplicate GTM containers, multiple Purchase event triggers, 
overlapping pixel implementations, and direct pixel installs alongside GTM-managed installs.

• Event appears in GTM but not in platform reporting. Validate: trigger conditions, event naming 
conventions, platform pixel IDs, deduplication settings, attribution windows, and browser consent 
settings.



Finally…
If you have issues or need assistance, let us know.

Once completed, please let us know so we can test and confirm that we are seeing 
traffic. Email us at greenbergadops@gmail.com

Once confirmed, get ready for your campaign to kick off! Please make sure you’ve 
granted GA4 access to greenbergadops@gmail.com


