
Self-Serve 
Campaign Guide



Welcome to the PULSE Platform: 
Your Self-Serve Guide
The PULSE Platform by Greenberg Enterprises empowers you to easily plan, launch, and optimize 
programmatic advertising campaigns, all from a single, intuitive interface. Built for performance and 
transparency, PULSE combines full-spectrum media access across 275+ ad networks and exchanges 
with unified access to 300K+ syndicated audience segments from over 175K global data providers. This 
eliminates silos across both media and data, enabling real-time, insight-driven decisions that drive 
results.

This guide will walk you through the essentials of using PULSE, from campaign setup to optimization 
strategies, so you can take full advantage of its unique capabilities. With PULSE, you move beyond the 
walled gardens and into a space where audience ownership, transparency, and results come first.

Whether you're running your first campaign or scaling to enterprise-level performance, this guide is here 
to support you every step of the way.

And if you ever need assistance, don’t worry, we’re just a message away and ready to help.

Let’s get started.



LOGIN & SIGNUP



1. Login

Enter your email & password which 
you’ve set up during registration on 
the PULSE DSP



If “wrong password”, you can reset 
your login by entering your email 
and clicking on the link to set up a 
new password

2. Forgot password



OVERVIEW



3. Navigation

Activate - This is your advertising dashboard at PULSE.

Settings - Settings allows you to set up your billing, global exclusion 
tools, and branding.



4. Getting Started

Quick links on “Account 
Setup” will help you get 
ready to launch your first 
campaign

When you’re ready to launch your first 
campaign, click “Create a Campaign”



5. Performance Overview

Overview screen helps you get the quick stats 
overview of your programmatic campaigns, 
which is also a great resource to share with your 
team as a campaign update snapshot



5. Performance Overview

When you start running 
campaigns, your performance 
data will show with quick stats 
on the Overview page

By clicking on either of the 
metrics, you get a trend chart 
of the metric performance 
over time

Top Sites display the domains 
where your ads have been 
most viewed, ranked by 
number of Impressions

Top Ads display the creatives 
that have been most viewed, 
ranked by number of 
Impressions

You can switch between 
Advertisers and Date range in 
the top dropdown



REPORTING



6. Campaigns Report

Campaign Reports help you understand how 
your campaigns are performing and their trend 
over time



6. Campaigns Report

Use Type dropdown to switch 
between reporting type

Use Agency / Advertiser / Campaign / date 
range dropdowns to filter your reports

You can change the Metrics displayed in the 
trendline chart using the Metric 1 & 2 dropdown

Key performance stats per campaign are displayed in 
the below table. You can sort columns using the up 
and down arrows

Use Search to find campaign 
names with specific keyword



7. Sites Report

Site Reports gives an overview of the top domains 
where ads are displayed and their performance.



7. Sites Report

You can change the Metric displayed in 
the chart using the Metric dropdown

Use Search to find 
specific  sites Key performance stats for the top 1000 sites  are 

displayed in the below table. You can sort columns 
using the up and down arrows



8. Geo Report

Regional stats for the states (global) are displayed in 
the below table. You can sort columns using the up 
and down arrows

Use Search to find 
specific regions



9. Creatives Report

Performance stats for the creatives are displayed in 
the below table. Banners include a preview. You can 
sort columns using the up and down arrows

Use Search to find 
specific Creatives



10. Auction Result

Total available reach with auction bid performance 
and won placements are displayed in the below table. 
You can sort columns using the up and down arrows



How to Use Reporting for Optimization

Reporting will help you optimize your campaigns performance. Here are a few tips:

Step 1: Identify your average performance in Campaigns report for your priority KPI metrics, i.e. 
average CPA is $25, CPC $1, and CTR 0.8%.

Step 2: Review the Auction Results report to see if your bid rate (CPM bid) covers more than 5% of 
the available reach (matched bid opportunities). If you want to increase the number of “won” 
placements in the programmatic ads auction, consider increasing the CPM bid for your campaigns.

Step 3: Review the reports for Campaigns, Sites, Geo, and Creatives and pause the underperforming 
campaign elements where the performance is lower than the average with 1000 or more 
impressions. For example, if forbes.com CPA is $30 and the spend exceeded 1000 impressions, 
exclude forbes.com from audience targeting by adding the site to the exclusion rules.

Note: Campaigns and Creatives reports are updated multiple times a day. Sites, Geo, Apps, and 
Auction Results reports are updated on a daily basis.



CAMPAIGNS



11. Campaign Overview

You can launch a new campaign by 
clicking “New Campaign”

You can search for a specific 
campaign keyword here

You can switch your campaigns On or Off. If 
campaign is ON - it will be running when 
approved during the schedule. If campaign 
is OFF - no ads delivery is made.

Campaigns table gives a quick overview 
of the campaign structure and its status. 

You can Edit your campaign parameters 
or archive unwanted/old campaigns.



12. Creating a Campaign

You can start creating a campaign from scratch or 
use a draft if you already started creating a 
campaign before.



12. Creating a Campaign

The first step in campaign creation is to choose an advertiser, 
give your campaign a name, select an audience, and creatives. 

If you don’t have existing advertiser/audience/creatives for the 
specific campaign, you can create new ones directly from the 
campaign creation screen



12. Creating a Campaign

Select your campaign objective. You can only 
select 1 objective per campaign and you cannot 
change an objective after creating a campaign.

Campaign schedule indicates the start and end dates/times of 
your campaign. You can change this later. 
Timezone is set once per campaign and cannot be changed. 
Timezone is used for campaign reporting.

Frequency cap is recommended 
but optional. You can change this 
later. Decimals are supported.

Set your total budget as Lifetime. If your daily 
budget is below $50, do not enter a value. Max 
bid is highly recommended but is optional. All 
budget values can be changed.

Select a pixel indicating a conversion event for 
thai campaign. Green icon in dropdown 
indicates an active pixel

You can set a specific KPI target for your campaign 
which will reinforce PULSE Channel AI to optimise your 
campaign to reach the target. This field is optional but 
cannot be changed after campaign is created.



12. Creating a Campaign

Campaign will go live after you have enough funds 
and you click to launch a campaign. You will be 
billed daily on the campaign spend.



12. Creating a Campaign

You can add more funds if necessary to launch 
the campaign. If you would like an alternative 
payment method, contact PULSE team for 
support.



You can only have 1 audience linked to a single campaign.

Conversion tracking is only supported when Conversions is selected as a campaign objective, and 
a conversion pixel is selected for post-click engagement.

If you’re unsure about Frequency Cap and are planning a web campaign, consider setting up to at 
least 3 impressions per user per 1 day.

If you want to run ads for just a few days, consider pacing your campaign budget to “spend ASAP”. 
In most other cases, you should consider spending your budget evenly.

Your max bid will be the very maximum you’ll pay for any of the publishers. This in most cases does 
not mean that it will be your average CPM rate, as in most cases it will be lower than the max bid. 
You can monitor auction results and adjust the max bid based on the bid rate and win rate.

KPI targets differ per selected campaign objective. You can only set up KPI once as well as the 
objective, and you cannot change them later after the campaign is already live.

Campaign Setup Tips & Hints



CREATIVES



13.Creatives Overview

















PIXELS







AUDIENCES







SETTINGS

















Break down barriers with full-spectrum access to 275+ ad 
networks, exchanges, and DSPs, powering smarter, stronger 
campaigns.

Unlock unlimited access to over 300,000 globally syndicated audience segments from more than 
175,000 data providers—delivering unmatched precision and scale without boundaries.

Syndicated Data 

& More

Media



• Built-in AI campaign optimization.

• Global media distribution 

• Omnichannel reach across display, 
mobile, audio, video, native content, 
CTV, and DOOH, via 275+ ad 
networks/exchanges/DSPs

• 300k+ built-in audience segments from 
over 175k data providers

• No minimum ad spend, even for the 
premium channels



THANK YOU!

QUESTIONS?
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